






Dear Friends,

The editorial staff of Picture Framing Magazine is
interested in promoting your contributions to the
best-educated, most business-savvy, and most creative
retail framers in the industry. PFM continues to be the
industry’s leading magazine, with practical, well-writ-
ten articles covering frame shop craftsmanship to
effective retail practices. Our readers are successful
framers, and we can help you reach them.

Each issue of PFM presents a variety of features, regu-
lar departments, product information, and special sup-
plements in an attractive and informative style. When
appropriate, we support our product showcase with
informative how-to articles with the goal of maximiz-
ing your sales.

To participate in our editorial, send information on
your products and services to our attention. When
submitting editorial copy and pictures, please follow
the guidelines listed on page 4 of this media kit.

Whether your company is involved in developing
and expanding applications for established lines or
introducing new products, PFM can put you in touch
with its quality customer base.

PFM is committed to growing the industry—and your
part in it.

Sincerely, 

Patrick Sarver
Editor-In-Chief

Editor’s Note
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Jay Goltz started Artists’ Frame Service in

1978 fresh out of college. Today, AFS employs

over 100 people. There is one suburban store

and a home furnishings and garden store. He

has received numerous business honors and is

best known for his straight-talk on how to suc-

ceed in business. He was featured in the cover

story for the February 2006 issue of Inc. magazine. He is also the

author of The Street Smart Entrepreneur.

The strong readership that PFM has developed over the years is due to the quality of our writers and of our editorial content.
The members of our editorial staff are nationally recognized experts, who are actively involved with framing and write in
areas of their own expertise. 

Editorial Staff

Brian Wolf, CPF, GCF, has been a picture

framer since 1973 and has developed several dis-

tinct techniques of mat decoration over the years.

He invented mat carving and adapted traditional

French matting into several unique painted treat-

ments. He has a degree in design from Iowa

State University. In 2002 Brian sold his shop and

moved to Seattle to work with Wizard International as director of

standards and training, continuing to develop his designs for the

computerized mat cutter. He lectures and leads workshops across

the U.S. He has authored several books and videos and was award-

ed the PPFA’s Award of Distinction for Leadership in 2000. 

John Ranes II, CPF, GCF, is a well-known

instructor of framing workshop and seminars

worldwide. John teaches for the Professional

Picture Framers Association (U.S.) and consults

for The Fletcher-Terry Company. He and his

wife, Sarah, own The Frame Workshop of

Appleton, a frame shop and gallery in Appleton,

WI. The Frame Workshop has won more than 85 framing

awards, including two successive awards from the Fine Art Trade

Guild in the UK as well as a National Australian Framing

Competition award.

Tim Franer, CPF, CMG, has framed artwork

for heads of state, corporations, galleries, and

fine homes for more than 30 years. Tim consults

with industry leaders to define color and design,

and is a speaker and educator on art, design, and

framing. Tim is an instructor of seminars and

workshops throughout North America, Europe,

South America, Australia, and New Zealand. He is currently

development, design, and educational consultant to

NielsenBainbridge, as well as consultant to The Fletcher-Terry Co.

and Roma Moulding.

Hugh Phibbs is the coordinator of

graphics conservation services in the

Department of Exhibitions and Loans,

Conservation Division, National Gallery of Art,

Washington, D.C. He has taught workshops for

the AIC, PPFA, the conservation programs at

Winterthur/ University of Delaware, the

Smithsonian Resident Associates Program, and The National

Conference in Las Vegas. He also compiled the matting and fram-

ing section of The Book and Paper Group Outline.

Chris A. Paschke, CPF, GCF, owns

Designs Ink in Tehachapi, CA, featuring com-

mercial custom framing, fine art/graphic design,

and industry consulting. Specializing in mount-

ing, matting, design creativity, and fine art, she

works with the PPFA and numerous suppliers.

James Miller, MCPF, GCF, founded his

retail business, ARTFRAME, Inc., in 1988, and

has focused on preservation framing of art and

objects as both a student and educator. He has a

bachelors degree in Business Administration, a

background in industrial lighting and electrical

equipment, and is an accomplished calligrapher.

Ken Baur is president of Framing Concepts

Gallery, a national award-winning company with

three locations serving Northwestern Indiana,

and a corporate division serving the business and

design industry of Indiana and Chicago.

Framing Concepts is in its sixth year in business.  
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Product Showcase
We have the most extensive showcase in the industry, and it’s free 
editorial coverage. Our research shows that advertisers who combine ads
with releases on their products receive 30% greater reader response.

To be included in a showcase, at least eight weeks prior to the expected
publication date send hi-res images scanned at 300 dpi at least 4 inches
wide along with a 60-word or less written description of your product.
Images should be sent as a Photoshop TIFF, JPEG or EPS. E-mail
requirements are the same. 

Please date all materials sent; mark artwork if you would like it to be
returned. We are sorry that we cannot guarantee publication dates.

Industry News
News items should be sent as a dated press release. Include pertinent
photographs whenever possible, following guidelines for showcase 
photos above. Press releases should be sent eight weeks prior to the
expected publication date.

Calendar of Events
PFM publishes dates and information on industry events, including
shows, open house, class schedules, conferences, etc. Please send 
information eight weeks prior to the expected publication date and
include the contact information for readers who want further 
information.

Showcase, News, and Calendar materials should be sent to:
Cahren Morris, Assistant Editor
732-536-5160, ext. 240
cmorris@hobbypub.com

All other Editorial materials should be sent to:
Patrick Sarver, Editor-in-Chief
Picture Framing Magazine
207 Commercial Court
Morganville, NJ 07751
732-536-5160, ext. 227
psarver@hobbypub.com

Editorial Guidelines
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Our printed Annual Directory and our Online Directory at
www.pictureframingmagazine.com are both designed exclusively
for framing retailers. These comprehensive tools can be used to locate
manufacturers, distributors, suppliers, and services within the industry. 

2012 PFM Annual Directory
The comprehensive Annual Directory is mailed in July. It’s also
mailed to each new subscriber throughout the year, which pro-
vides your information to new retailers who are just opening
their businesses—the ones who need it most. The easy-to-use
format of the Annual Directory is a favorite with custom fram-
ing retailers. You can be sure that our readers will find your
products—the exact products they need—quickly and easily.

Since the Annual Directory is referred to by retailers as a
resource throughout the year, your display ad in the directory
will keep working for you long after the issue is published.
What’s more, your listing in the Annual Directory (regularly
$150, which also includes a listing in the Online Directory) is
free of charge when you place an ad in that issue. For height-
ened visibility, your Directory ad will be placed in the same
category where your listing appears. Look for your Annual
Directory listing form during the spring months.

PFM Online Directory
The Online Directory, the first comprehensive Internet buy-
ers’ guide for the industry, brings the same extensive database
as our print Annual Directory to framing companies all over

the world. If you’re seeking
international business,
there’s no better place to
showcase your products. 
A listing costs $85, or is free
with your paid listing in our Annual Directory.
To request a listing form for the Online Directory, 
call 800-969-7176, ext. 240 or download a form at 
www.pictureframingmagazine.com.

Missed the deadline for the Annual Directory? 
No problem! Just let us know and we’ll tell you
how to get added to our Online Directory
immediately!
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3M, IATD
M3M Center, Bldg. 220-5E-06St. Paul, MN 55144-1000

Phone: 651-733-1110
Fax: 651-733-1771
Toll-Free: 800-362-3550
E-Mail: bjruuska@mmm.comHome Page: www.3m.com/bonding3M provides innovative solutions thatare designed to meet framing require-ments. Scotch ATG Applicators quicklyand neatly apply Scotch and 3Madhesive tapes with no mess, fuss orclean-up.

Contact us directly for nearest Distributor.

ABC Moulding & Sign DI13750 E. Smith Drive
Aurora, CO 80011
Phone: 303-343-0041
Fax: 303-343-1229/800-530-2070Toll-Free: 800-621-3315Full-line distributor providing 24-hourchop service offering a variety ofmouldings, matboards, quality, andservice.

Principal Lines Carried
3M

Bainbridge
Bienfang
C & H Equipment
Crescent
Designer Moulding
Fletcher Terry
FrameAmerica
Gryphon
Nielsen Moulding
Rising

Adhisa USA, Inc.
MD11 Patton Drive

West Caldwell, NJ 07006
Phone: 973-228-0456
Fax: 973-228-0470
Toll-Free: 877-234-4725
E-Mail: info@adhisausa.comHome Page: www.adhisausa.comManufacturer and distributor of qualitymoulding for frames and mirrors offer-ing box, length, chop, and join.Principal Lines Carried

Adhisa
National Distributor

Aedicule
MS3225 Sacramento Street

San Francisco, CA 94115
Phone: 415-771-5837
Fax: 415-771-5838
E-Mail: ae@aedicule.com
Home Page: www.aedicule.comHistorically accurate handcraftedframes and restorations.

Albin Products, Inc. M610 Rancho
Los Altos, CA 94024
Phone: 650-948-4567
Fax: 650-948-0469
Toll-Free: 800-225-6821
E-Mail: donnalbin@hotmail.comHome Page:
www.albinproducts.com

Man f

Notions Marketing U
Petersen-Arne USA
SLS Arts, Inc. USA
Sunshine Crafts USA
Texas Art Supply USA
Texas Art Supply USA
United Manufacturing
Valley Moulding & FraContact us directly for near

AMPF, Inc.
33-20 48th Ave.
Long Island City, NY 
Phone: 718-472-196
Fax: 718-472-1869
Toll-Free: 800-640-CH
Home Page: www.am

Importer and domestic
of better quality picture
ings and supplies. All i
in length and chop. Oth
Metairie, LA; Greensbor
Tampa, FL.

Arakawa Hanging Sys
USA, Inc.
2505 S.E. 11th Ave., Ste
Portland, OR 97202
Phone: 503-236-0440
Fax: 503-236-0427
Toll-Free: 888-272-5292
E-Mail: sales@arakawagrHome Page:
www.arakawagrip.com

Fully integr t d

Suppliers Alphabetic

Art Publishers AlpThe World Art Group
8080 Villa Park Drive
Richmond, VA 23228
Phone: 804-213-0600
Fax: 804-213-0700
E-Mail:
llemco@theworldartgroup.comHome Page: www.theworldart-group.com

A leading publisher of hand-coloredfine art prints and more. The line alsoincludes an extensive collection ofopen edition and limited edition gicleeprints on paper or canvas, as well asthousands of printed in-color andposter prints. The collection spans allsubject matter and styles, includingtraditional, transitional, and contempo-rary. A color catalog and CD are avail-able.

AD Lines Eurogroup, Inc. MDI200 Main Street
Unit 2E-F
Monroe, CT 06468
Phone: 203 880 959

Concord, Ontario, L4K 5YZCanada
Phone: 905-660-2218
Fax: 443-548-6939
E-Mail: annaart@rogers.comHome Page: www.anna-art.comA leading fine art publisher supplyinggalleries and art dealers across NorthAmerica and worldwide with high-endoriginals, limited editions, and sculp-tures. Offering comfortable wholesaleprices, easy online ordering system,orders history online monitoring, andprofessional customer service.

Art on Giclee
MS26439 Rancho Parkway South Unit 110

Lake Forest, CA 92630
Phone: 949-305-2010
Fax: 949-305-0010
E-Mail: haflores@artongiclee.comHome Page: www.artongiclee.comContact: Alberto Flores
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Supplements
Supplements accompany selected issues of PFM and offer a great
vehicle for targeting your advertising efforts.

PFM Production. Published four times throughout the year,
winter, spring, summer, and fall. This supplement is specifically
targeted to large framing operations, including contract framers,
multiple location retailers with centralized framing, distributors,
and other types of OEMs. It mails with PFM and has addition-
al show distribution in related industries, including, High Point
Spring and Fall Markets, and the World Market. A limited
number of ads are available. Ads in PFM Production count as
part of your ad program rate for PFM. See page 12 to find
your rate or call your sales representative.

National Conference Brochure. This 32-page 
supplement featuring class descriptions, schedules,
and sign up information is published with the
November issue of PFM and receives extra dis-
tribution at the West Coast Art & Frame Show.
It offers an effective way to reach the framing
industry because your ad is highly visible in
this much-anticipated publication. A limited
number of color ads are available. Full pages
are $2,400, and half pages $1,900.

Additional Marketing Opportunities
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Distributor Spotlight
Looking for a cost-effective way to place a display ad inside
our publication? Our special Distributor Spotlight section is
the way. This “marketplace” section is widely read by framers
looking to buy, and appears in every issue (except for the
Annual Directory). Space reservations require a 12-issue com-
mitment. Ad size is 21/8"x21/8". Call your sales representative or
845-639-9647 for further information.

Online Advertising
You’ll reach new framers, volume framers, international buyers,
and others when you advertise on the PFM website. Our site is full
of resources: the Online Directory, the current issue, past articles,
updates on trade shows and educational events, and subscription
information. 

• The PFM site is visited by more than 12,000 framers each month
and appears on the first page of every major search engine. It is viewed by framers
who are actively looking for new information, new suppliers, and new ways to do
business. 

• Many visitors are new to the industry, or new to the U.S. marketplace, and are
seeking contacts and suppliers.

• Advertising options range from full banner ads at $1,200 per year (just $100 per
month) to smaller banners for $300 per year. For just $250 per month, your
banner advertisement can appear on every page of our website.

Reprints
Once you’ve designed your advertisement for publication, you should
make sure you get the most for your investment. PFM can help!

• With prices ranging from just $.28 per piece per 1,000 to as little
as $.01 per piece per 5,000, you can easily afford to order reprints
of your full page ad on 70 lb. glossy coated paper stock.

• Use your ads as sell sheets for sales reps, to distribute at trade
shows, and to mail to new and existing customers.

• Editorial reprints are also available—order 
articles that have appeared in the magazine and provide
them to your customers as a valued-added service!
Similar low rates apply.
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Inserts, Outserts, and Bind-In Postcards
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Inserts
Want to make sure you stand out from the rest of the advertisers in PFM? Then consider an insert—your brochure specially

bound inside the pages of an issue. When your promotional message is printed as a special inclusion, it’s not only postage-free, it’s

sure to get attention.

� Materials can be bound into the issue permanently or tipped in with removable glue.

� Materials can be two, four, six, eight, or more pages.

� As part of our magazine, your brochure will be seen by every reader of PFM.

� Pricing guidelines for pre-printed materials: $2,465 for two pages; $3,250 for four pages; $3,599 for six pages; $4,950 for

eight pages. Call for quotes on additional pages.

� We can also print your materials for you! Call for information and price quotes.

Outserts
Outserts are mailed with our issues inside a protective plastic wrapper.

Readers see your materials before they even open the magazine!

� Book early—we allow only one outsert per issue mailing!

� Materials can vary in size but must not weigh more than 3.3 ounces

(roughly 36 pages on 55 lb. paper) or measure more than 81/8"x1013/16".

Heavier weights can be accommodated for additional costs. Call for

details.

� Choose to mail to as many, or as few, readers as you want—design a

regional focus or a national one.

� Pricing guidelines for pre-printed materials (under 3.3 ounces): 5,000

quantity at $.75 per piece; 10,000 quantity at $.70 per piece; 15,000

quantity at $.65 per piece; 20,000 quantity at $.50 per piece.

� With an approximate cost of $1.06 for a first class mailing of the

same weight—and significant savings compared to bulk mail as

well—you’ll save hundreds to thousands of dollars by mailing your

piece through our outsert program. Rate subject to change.

Bind-In Postcards
For a minimal cost, you can have your postcard bound in (with a tear-out perf ) to our regular issues.

Postcards can also be placed to sit on top of your ad in the issue. Grab the attention of our readers with a small but splashy

message.

� Base price for insertion starts at just $1,250 for a 4"x6" promotional postcard.

� We’ll even print the card for you—call for details on prices and 

specifications.



E-Mail Promotions
� The PFM e-mail list is now available for your use. This is a new opportunity for advertisers

with a six-time (or greater) frequency.

� We can send your special electronic promotions and offers to the PFM e-mail list.

� Call for more detailed information on prices, production requirements, and schedule availability.

Direct Mail 
Use PFM’s subscriber list—a selection of business savvy retailers and quality conscious framers—to get the word out about

your new products, new locations, special buying opportunities, distributor open houses, special events, and more.

Targeted Mailings
� A portion of our mailing list can be made available for your one-time use!

This is a unique benefit for advertisers with a six-

time (or greater) frequency. 

� Select a region of our subscribers: New

England, Middle Atlantic,

East North Central, West North Central, 

South Atlantic, East South Central, 

West South Central, Mountain, or Pacific.

� We’ll provide you with the names and addresses of

our subscribers in that region—

either on pre-printed labels or as a file on 

CD-ROM.

� Or, provide us with the materials and we’ll complete

the mailing for you!

� You can request up to two regional mailings per year.

� Call for prices.

National Mailings
� We can mail your promotional piece to our entire subscriber base—every reader of PFM!

� It’s easy; just submit a proof of your materials for us to review, print the quantity needed, and we’ll do the rest.

� Call for details on prices and restrictions.

Bonus Promotional Opportunities
Available to advertisers who take six pages or more throughout the year.
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Rate Card #23
Effective January 1, 2012

PFM is published monthly.

Black & White 1X 4X 6X 12X 16X
2-page spread $3277 $3102 $2954 $2655 $2522
Full page $1720 $1638 $1562 $1395 $1325
2/3 page $1543 $1461 $1392 $1156 $1098
1/2 page $1185 $1105 $1025 $  927 $  880
1/3 page $  927 $  850 $  773 $  695 $  650
1/4 page $  731 $  696 $  659 $  592 $  560
1/6 page $  603 $  574 $  541 $  402 $  380
1/8 page $  458 $  422 $  385 $  356 $  335
Distributor Spotlight (see page 7)

Four-Color 1X 4X 6X 12X 16X
2-page spread $5392 $5135 $4895 $4693 $4458
Full page $2950 $2839 $2704 $2606 $2469
2/3 page $2658 $2535 $2414 $2229 $2117
1/2 page $2265 $2168 $2048 $1931 $1834
1/3 page $1450 $1390 $1332 $1282 $1217
1/4 page $1262 $1201 $1153 $1113 $1057
1/6 page $1180 $1125 $1070 $  945 $  897
1/8 page $  980 $  934 $  890 $  863 $  819

Additional Rate Information

• Position Requests: For island ads or guaranteed positions, add a 10% premium
to the regular ad price.

• Insertion Frequencies: Multiple page insertions are considered as one insertion for
each page toward earned frequency. Directory advertisements are not considered part
of your yearly advertising program. Directory ad rates are listed in the 12X rate column.

• Cancellation Policies: All cancellations of reserved ad space must be made before the
1st of the month prior to the intended month of publication. Short rate charges will
apply if your cancellation prevents the completion of an ad space reservation program
which earned a frequency discount.

• Spot Colors: Charges for spot color are in addition to the black and white rate:
Metallic colors (per color): $600
PMS colors (per color): $500
Matched colors (per color): $425
Standard colors (per color): $375

General Advertising Rates
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1/2 page
island

45⁄8  x 73⁄8

1/3 page
island

45⁄8  x 47⁄8

1/4 page
island

45⁄8 x 31⁄4

2/3 page
vertical
41⁄2  x 10

Ad Specifications

Distributor Spotlight 
21⁄8 x 21⁄8
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Digital Ad Specifications 
Application Files: • Adobe Acrobat PDF (Press Optimized)

• Photoshop TIFF or EPS files.

• QuarkXPress

• Illustrator EPS files with fonts converted to outlines

and images embedded

(We do not accept word processing documents.)

Digital Images: • 300 dpi

• Black and White line art (bitmapped TIFF files)

should be 1200 dpi.

• CMYK TIFF, B/W TIFF, or EPS

• JPEG files and images scanned for 

online use (RGB at 72 dpi) will not

reproduce at magazine-level quality.

Fonts: • Postscript fonts only. 

No Truetype fonts. 

Acceptable Media: • CD-ROM (Mac readable) preferred

All Files Must be Accompanied by:
• All fonts, original art or scanned art files, and all imported graphics.

• Media clearly labeled with client’s name, magazine name, and issue date.

• A laser proof for B/W ads, a contract proof (Kodak approval or matchprint) 

for color ads. Colors ads provided without a contract proof will be run to 

“pleasing color.” 

Sending Files via E-mail and FTP:
• E-mail ad, with client name, magazine name, and issue date to

pfmads@hobbypub.com. File size: 5MB maximum.

• To FTP large files over 5MB, please contact your Sales Rep for instructions.

• Please contact our Production Department for detailed instructions

on how to submit your ad via e-mail. Proofs must be provided.

Advertisements can be purchased only in the sizes listed.

• Full Page ad bleed size is 83⁄8" x 111⁄8"

• Publication trim size is 81⁄8" x 10 7⁄8"

• Live area is 75⁄8" x 103⁄8"

• Keep important images and text at least 1⁄4" in from trim edge.

1/8 page 
vertical
23⁄8 x 33⁄8

2/3 page 
horizontal

7 x 61⁄2

1/2 page 
horizontal

7 x 47⁄8

1/3 page 
horizontal

7 x 31⁄4

1/4 page 
horizontal

7 x 23⁄8

1/6 page 
horizontal
45⁄8 x 23⁄8

1/8 page 
horizontal
33⁄8 x 23⁄8

1/6 page
vertical
21⁄8 x 47⁄8

1/4 page 
vertical
33⁄8 x 47⁄8

1/3 page 
vertical
21⁄8 x 10

1/2 page 
vertical
33⁄8  x 10



2012 Production Schedule
PFM is published monthly. Issues are mailed the first week of each month.

Issue Editorial Items Due Space Reservations Due Advertising Materials Due
Date (Showcase, News, etc.)

January November 3 November 18 December 2

February December 1 December 16 January 6

March January 4 February 3 February 10

April February 2 February 24 March 2

May March 2 March 23 April 2

June April 1 April 20 May 7

July May 1 May 25 June 4

August June 1 June 22 July 2

September July 1 July 20 August 6

October August 3 August 24 September 3

November September 1 September 21 October 1

December October 1 October 26 November 5

207 Commercial Court, Morganville, NJ 07751

Phone: 800-969-7176 • Fax: 732-536-5761

pfm@hobbypub.com • www.pictureframingmagazine.com

2012 Editorial Calendar
Issue Special Feature Special Showcase Trade Shows and

Extra Distribution
January New Products & Trends New for 2012 2012 West Coast Art & Frame

Show and National Conference

February Creative Mat Cutting

Supplement: PFM Production

March Customized Moulding Finishes

April Equipment

Supplement: PFM Production

May Mounting

Preservation Supplement

June Textiles

July Moulding Design & Finishes Annual School Directory

Supplement: PFM Production

August Gilding

September Fall Products & Trends New for Fall

October Framing Photographs

Supplement: PFM Production

November Shadowbox Design

December Digital Printing West Coast Art & Frame Show Preview

Special Issue Annual Directory (mailed in mid-September)

Regular editorial departments include Goltz on Business, Mastering Mounting, Retailing, Frame Design, E-Marketing, Preservation

Practices, The Mat Doctors, Common Framing Mistakes, Identifying Art, Style Snapshot, Calendar of Events, From the Editor’s Desk,

Industry News, and Product Showcase.

P F M
PICTURE FRAMING MAGAZINE


